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FOR IMMEDIATE RELEASE
March 3, 2022


U.S. Mold Manufacturers Face Varied Challenges, Aim to Stay Competitive in Newest AMBA Report

The American Mold Builders Association (AMBA), Indianapolis, IN, recently released its annual AMBA Business Forecast Report. Data for this report was collected from 80 U.S.-based mold manufacturers during AMBA’s Business Forecast Study (conducted from late-December 2021 to mid-January 2022). This benchmarking report analyzes and highlights information on the anticipated outlook for the U.S. mold building industry for 2022.  
The 2022 Business Forecast Report showcases data on sales trends, profit levels, capital expenditures, shop and design employment levels and challenges faced in the industry. This data is pulled from surveyed responses on over 40 economic indicator questions that cover 2021 performance, fourth-quarter performance and forecasts and expectations for 2022. This year, new insights were gathered specific to workforce development, job hit rates, primary markets as a percent of total revenue and customer representation and the impact of foreign competition  and advocacy efforts. 
This year, a variety of economic indicators pointed to difficult conditions. In addition to fewer respondents indicating “Fair” or better conditions, respondents also identified challenges related to rising difficulty in managing customer demands, a fall in anticipated capacity utilization and downticks in quoting, backlog, shipments and employment. 
While workforce development continued to be a top challenge for U.S. mold manufacturers, respondents identified other challenges that are rising in priority, including cost pressure, maintaining profitability and continuous improvement/operational efficiency – all of which were identified by a larger percentage of respondents than in years past. However, perhaps to combat these areas of concern, nearly one-in-four mold manufacturers indicated plans to invest in continuous improvement activities, while one-in-five will look to purchase or update equipment. A significant percentage of mold manufacturers also plan to utilize 3D printing/additive manufacturing in some capacity – in fact, this percentage rose to over half of the survey’s respondents for the first time in this survey’s history.
For the first time, survey respondents were asked to supply their job win rate (the percent of jobs received of jobs quoted). While the majority of companies (56 percent) reported a win rate of 16 percent or more, just over one-third (34 percent) of respondents reported winning 10 percent or less of jobs quoted. Additionally, respondents provided insight into their current workforce challenges. Nine-in-10 mold builders currently have at least one-to-two job openings currently and face moderate to severe difficulty in filling them. 
The report is now available to AMBA members for $199 and for $299 to non-members. To learn more and purchase the report, visit the AMBA Publications page.
###
About the AMBA
The American Mold Builders Association (AMBA) is the only organization dedicated to elevating the competitive advantage of U.S. mold builders. AMBA provides workforce development initiatives, networking, benchmarking opportunities and industry promotion. AMBA members receive a variety of additional benefits, including access to cost-reduction programs, visibility to mold buyers and problem-solving resources that give members a competitive advantage. To learn more about AMBA membership and ongoing initiatives, visit AMBA.org.  
For media inquiries, contact Rachael Pfenninger at rpfenninger@amba.org.
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